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Abstract

The objectives of this survey research were: (1) to study Social Media Exposure of advertising content
in Skincare Products of Bangkok Female Adolescents (2) to study Decision to purchase facial care products
of adolescent females in Bangkok and (3) study relationships between Social Media Exposure and the
Purchasing Decisions of Bangkok Female Adolescents in Skincare Products. This research was quantitative
research using questionnaires as a tool to collect data to test the validity and reliability tests used in this
study with Cronbach’s Alpha reliability level of .938 from 30 Participants contribution. The questionnaire
surveyed 138 female adolescents in Bangkok who viewed advertising content through social media and
used 2 types of statistical methods. The first statistical method is descriptive statistics, which consists of
percentage, proportion, average ratio, and standard deviation to describe the general information of the
respondents. The second statistical method is inferential statistics, which includes Pearson's correlation to
find the relationship of two independent variables. These two statistical methods analyze the relationship
between social media content viewing and purchasing decision of skincare products for adolescent females
in Bangkok. The result of this study found that Social Media Exposure. There are 42 people the high age
range is 19 representing 30.4%. There are 79 people whose highest level of education are high school
representing 57.2%. There are 95 people who are student which represent 95%. The 60 people who have
average monthly incomes are 5,000THB or more represent 43.5%. Adolescent females in Bangkok highest
level had Social Media Exposure of skincare products on Facebook. Social Media Exposure of skincare
products on YouTube is high level. Social Media Exposure of skincare products by Line and Instagram are
high level. And Social Media Exposure of skincare products on Twitter is high level. The result of this study
found that Social Media Exposure and the Adolescent females in Bangkok of Skincare Products all of five
social media was not statistically equals to .05level in all aspects. Adolescent females in Bangkok had a
statistically significant relationship between Social Media Exposure and the Purchasing in Skincare Products

was statistically equals to 0.01 level.

Keywords: Social media exposure, Social media, Purchasing decisions in skincare products
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